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Considering Custom Publishing
You wouldn’t burden your production management team with 

increasing your business’ marketing exposure, simply because 
that is not its specialty. But many companies essentially do just 
that when they ask their staff to produce a corporate publication 
aimed at its clients. 

As publications and audiences become more sophisticated, 
more and more companies find it increasingly difficult to produce 
publications in-house that achieve expected standards of quality. 
As a result, businesses are increasingly turning to custom media 
providers to produce publications that are as creative and 
compelling as newsstand or online publications are.

The case for a Custom Magazine
Custom magazines use the positive attributes of print media 

to your brand’s advantage, matching your company’s marketing 
and communication objectives with well-crafted content that 
appeals to your target audience. 

A custom magazine is the best medium for any company to 
promote its products, services, and corporate culture. Whether 
you intend to promote new products to existing customers, 
explore new revenue streams, or even to rebrand your company, 
a custom magazine is the best medium to deliver your message 
in a controlled and effective manner.

Five Compelling Reasons  
for a Custom Magazine
1. Get more people to use your product more often
 A custom magazine provides you with a unique opportunity 

to present your clients and potential clients with a message 
which, unlike all other forms of advertising, is not restricted 
by time and space concerns. Magazines can impart multiple 
messages, in a way that a single television, radio, billboard, or 
cinema advertisement can never accomplish.

 Your own custom magazine will help you to connect with both 
your existing and potential clientele, build a relationship with 
them, change their mind-set, influence their buying patterns, 
and acquire new clients to drive sales and loyalty.

2. Build and enhance your brand
 Get your clients to understand your brand and that which sets 

your brand, your products and your company apart from the 

competition. There is nothing quite like your own magazine to 
achieve this. 

3. Give your brand more mobility and reach
 Magazines are a permissive medium which readers select 

freely, unlike most other forms of marketing that bombard the 
consumer with information. Magazines invade personal space 
like no other medium, from the bedroom to the beach to the 
boardroom. 

4. Acknowledge your loyal clients
 A custom magazine is perfectly suited for acknowledging, 

rewarding and pampering your most loyal clients, while 
simultaneously enticing potential clients. Some of your clients 
may even advertise in your custom publication, thereby helping 
you to offset costs. We believe in producing magazines that 
are aspirational, and which appeal to an individual’s hopes and 
dreams.

5. Use your client database to greater effect
 Turn browsers into clients. Use the demographic data gleaned 

from your client database to shape your corporate message 
to address your clients’ interests. We are experts at packaging 
your corporate message in a lifestyle format to get the Trojan 
horse effect. A magazine can act as a coach and mentor. In a 
custom magazine, content can be employed very effectively to 
reinforce and influence purchasing decisions, or to reward club 
membership.

Real Benefits of a Custom Magazine
• Target new revenue streams and vertical markets
• Introduce your customers to, and educate them about, your 

new and existing products and services
• Position and brand your company as the authority and leader 

in your industry
• Create instant recognition and loyalty
• Build customer retention and generate new leads
• Lower marketing budgets while increasing exposure
• Profile clients, projects, awards, and accomplishments
• Communicate your important marketing messages in a 

credible editorial format
• Create case studies on how your company provided real 

solutions to your clientele
• Promote your Corporate Social Investment
• Take advantage of budgets from your manufacturers or 

suppliers to help fund your custom magazine 
• Lower your printing and marketing costs by partnering with 

the TCB Group.

OVERVIEW

“TOdAy’s cUsTOm PUBlIcATIOns mUsT BE 
cOmPARABlE TO ThE BEsT nEWssTAnd mAGAzInEs,” 
sAys BERnARd hEllBERG, mAnAGInG dIREcTOR Of 
TcB GROUP. “cOnTEnT Is ThE sEcRET TO cUsTOm 
mEdIA BEcAUsE IT hAs ThE ExTRAORdInARy POWER 
TO PERsUAdE. GOOd WRITInG And GOOd dEsIGn 
ThOROUGhly EnGAGE REAdERs, And In cUsTOm 
mEdIA, EnVElOP ThEm In yOUR BRAnd. yEs, cUsTOm 
PUBlIcATIOns ARE mARkETInG TOOls fIRsT, BUT If 
ThEy ARE nOT As GOOd As nEWssTAnd mAGAzInEs, 
OR BETTER, ThEy ARE nOT GOInG TO dO ThE jOB.”



The Custom Publishing industry in the United Kingdom (UK) 
has grown by a mammoth 324% over the last 10 years*. For the 
first half of 2007, a new customer magazine was launched for 
every working day, making the UK the most developed custom 
magazine market in the world. In the UK, Custom Publishing is 
that country’s second fastest growing medium after the online 
sector, while more traditional media such as television and radio 
have been experiencing a downturn. This growth is attributed to 
custom publishing’s commitment to research, which constantly 
proves and improves the effectiveness of titles.

* Millward Brown study conducted in the USA
Locally, custom publishing is experiencing a similar explosion. 

Over the last 10 years, the number of custom titles in South Africa 
has more than quadrupled, and combined per-edition readership 
has increased from less than 5 million to more than 20 million 
readers. Today, nearly every retail chain, bank, insurance company 
and airline has its own custom title, and these publications now 
garner a combined ad spend in excess of R100 million per year, 
up from less than R50 million per year just five years ago.

Global research shows that, on average, a custom  
magazine will...

Be read for 25 minutes or more
While some media rely on shock tactics for instant impact, 

the effect is transitory. By contrast, custom magazines focus on 
the long-term relationship, and have a depth of space to convey 
multiple messages and product detail, cost-effectively. The net 
effect is shown by a comparison of viewer attention:

Create high levels of response
The Millward Brown & APA Advantage Study of 2009 showed 

that the average response rate as a result of reading a custom 
magazine is pegged at 44%, while a sizeable 57% of consumers 
read more than half of the magazine.

Increase brand loyalty  
by more than 30%

In the same study it was revealed that that 60% of readers keep 
custom magazines for future use and information, Furthermore, 
8% of respondents said they were more likely to purchase a 
product or use a service once they have read a custom magazine, 
and 62% recommend the title to a friend.

Generate an average 8% increase in sales

Have a lasting impact
One in four readers will pick up an issue of a custom magazine 

more than three times, and 62% will keep it for a week or more.
* Reported by Julia Hutchinson, director of the APA in the UK

Medium Attention Generated

Online advertisement 5 seconds 
Billboard advertising 8 seconds 
Radio advertisement 20 seconds 
TV advertisement 30 seconds 
Customer magazine 25 minutes 



sTATIsTIcs
What the Readers Say*
• 94% find custom publications a useful source of information
• 40% purchase a product or service from a custom 

publication
• 94% report that custom publications are important in making 

purchasing decisions
• 37% spend 25 minutes or more reading a custom magazine
• 33% report that a custom magazine would make them feel 

valued
• 40% of custom magazines are passed along to other qualified 

buyers or potential customers
* Statistics obtained from the USA Custom Publishing Council

What the Business Professionals Say*
• 92% of marketing directors rate custom publishing effective 

at relationship building, generating loyalty and client retention
• 78% of business professionals consider custom magazines a 

more effective vehicle than traditional advertising
• 75% of business professionals believe custom magazines 

improve a company’s image
• 50% of business professionals say custom magazines build 

customer loyalty
* Statistics obtained from the USA Custom Publishing Council

The Bottom Line
• Marketing directors agree that custom magazines outrank 

direct marketing efforts, radio advertising, television, internet, 
and telemarketing.*

• Nearly three-quarters of consumers would rather learn about 
a company from a custom magazine than an advertisement. **

• 40% of respondents reported purchasing a product after 
seeing it featured in a custom publication. ***

• Your clients have a good understanding of the intention of a 
custom magazine. They know full well that custom publications 
are aimed at brand building or product promotion, yet they 
gladly accept them, read them, and more often than not, act 
upon the message contained in them.
* Statistics obtained from the USA Custom Publishing Council
** 2009 Roper study commissioned by the USA Custom Publishing Council
*** Millward Brown study conducted in the USA

Companies turn to custom publishers for benefits ranging 
from improving quality and reducing costs to freeing up staff time. 

Access top talent
Because TCB Group is in the publishing business we have 

access to top creative talent – people who have experience in 
both online and print publications and in the field of marketing. 
This is a unique blend of capabilities, and they add up to a core 
competency that is required for success.

Reduce the costs of publishing
Cutting the cost of an in-house editorial and design staff is one 

major bonus of outsourcing your publication, but there are other 
benefits as well. TCB Group can save your company on paper and 
printing expenses simply because we often buy in bulk. Also, long-
term experience in publishing processes can account for savings 
in unforeseen ways, i.e. a change in size format of your custom 
magazine, for example, can save thousands.

Refocus staff time
When you outsource everything from concept through 

fulfilment to a custom publisher, you can save your in-house 
communications staff thousands of hours a year. And that is time 
you can use to refocus on your core business.
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Considering an 
Industry Leader

With more than six titles in 
its portfolio of publications, the 
TCB Group, as a joint initiative 
between three independent 
custom content providers, is one 
of the leading custom publishers 
in South Africa. For more than 
12 years we have been providing 
exceptional service and unmatched 
quality through our publications, 
websites and e-newsletters.

The TCB Group brings unparalleled 
editorial resources and vast publishing 
experience to your custom magazine. 
The same professionals that created all our 
other titles can create a custom magazine for 
your company with content, layout and style 
created with your needs at top of mind.

The Digital Aspect
In line with TCB Group’s philosophy of placing our clients 

in the centre of a 360-degree custom media solution, we aim to 
extend each print publication to reach customers at a number of 
digital touch points as well. TCB will publish a cutting-edge digimag 
– an online version of each print magazine, which may include 
custom multimedia content, a dedicated website hosted by TCB 
Group’s digital creative division, Virtual da Vinci Creative Room, 
and a professionally distributed email web letter, if required.

In addition, TCB is geared toward expanding the custom 
magazine experience into the social media realm with a dedicated 
Facebook page administered by its editorial team. As a tool to 
promote our customer’s brands online, social media platforms 
offer a unique experience. Live interaction with the magazine 
team is possible, as is the promotion of the custom title magazine 
through real-time uploads of news and information for fans.

TCB is best positioned to offer:
• Extremely competitive rates through realistic publishing 

solutions
• Sophisticated technologies and communications 

infrastructure
• Internationally-educated and experienced management
• Inter-cultural sensitivity and appreciation
• Multi-lingual editors proficient in English, French, German, and 

Portuguese
• Added value through our existing portfolio of publications

When you partner with the TCB Group, you gain access to 
our experienced team of publishing experts who understand the 
custom publishing industry like no other company, and who will 
collaborate with your marketing division to produce a publication 
that is as unique as it is effective.

The TCB Group is ready to personalise and build your custom 
magazine. Turn to our group of industry experts and start using 
the most effective source of marketing available to formulate 
your message, enhance your business, and increase your profits.

nOT Only dO OUR cUsTOm mAGAzInEs BEnEfIT 
fROm TcB’s dEsIGn And PROdUcTIOn ExPERTIsE; 
AdVERTIsInG sAlEs And mARkETInG sTRUcTUREs; 
In-dEPTh UndERsTAndInG Of dIGITAl PlATfORms; 
EsTABlIshEd REVEnUE GEnERATIOn sTRATEGIEs 
And dIsTRIBUTIOn mOdEls, And A PROfEssIOnAlly 
mAnAGEd cRm cEnTRE; BUT AlsO fROm A nUmBER 
Of VAlUE-AddEd sERVIcEs.



The Blue Train
Description: Official Guest 
Magazine
Client: The Blue Train and 
Transnet
Readership: 5 000 passengers  
and guests
Size: 64-page A4
Frequency: Monthly
Publishing Merit Awards:
Excellence in Design Award 2009
Excellence in Communication 2009

Inspirations
Description: Lifestyle Magazine
Client: Miladys woman’s fashion 
retailer
Circulation: 153 000
Size: 68-page  
A5-plus
Frequency: Quarterly

OUR PUBlIcATIOns
Premier
Description: Magazine for 
Premier Lounge
Client: BidAir
Readership: 25 000
Size: 96-page A4
Frequency: Monthly
Publishing Merit Awards:
Excellence in Design Award 2010
Excellence in Writing 2010
Excellence in Communication 2010
Finalist Best Corporate Publication 2010
Finalist Best external Magazine 2010

Ultimate Guide To Africa
Frequency :   Monthly
Reader profile :   Aged 25-55
Monthly unique visitors (Average) 
  :   208
Monthly page views (Average)  
  :   850
US Visitors :   83%

Indwe
Description: In-Flight Magazine
Client: South African Express 
Airways
Circulation: 160 000 airline 
passengers

Bubb l y    La  Mot t e    C l oud fa l l• •

Summer 2010 / 2011

Sum
m

er 2010 / 2011
Bubbly • La M

otte • C
loudfall

R
24.95

FRANSCHHOEK
STYLE

Franschhoek Style
Description: Lifestyle Magazine 
Client: Schafer Media
Readership: 50 000
Size: 80-page A4
Frequency: Quarterly

Momentarily
Description: The official financial 
advisor mouthpiece for the 
Momentum Group
Frequency        :   Quarterly
Print order (Direct distribution)
              :   8,000 
Reader profile  :   Brokers 
and representatives of the 
Momentum Group                         
        :   70% Male / 30% Female 
        :   Aged 35-50



Your Life
Description: Lifestyle/Client 
Specific Magazine
Client: Liberty Life and STANLIB
Circulation: 13 000

Toolbox
Description: Client Specific 
Magazine
Client: Liberty Life and STANLIB
Circulation: 13 000

Wealth Toolbox

Liberty Life • Liberty Investments • Liberty Corporate • Liberty Health • STANLIB • Liberty Properties

2nd Quarter 2009

OPPORTUNITY

A BOOK OF OPPORTUNITY
look at

LIBERTY TOOL BOX COVER 09.indd   2 25/6/09   09:50:22

Liberty News
Description: Company 
Newsletter
Client: Liberty Life and STANLIB
Circulation: 8 000

1Issue 6 / 2008 –  LIBERTY NEWS

I ssue 6 – 2008

What’s Inside?
Challenge 2008 - MaD Roadshow 2008 - LibWealth Values - Your Dreams 
Holiday in SA - Economic Crisis - Win a 5-star Weekend Away - President Kgalema Motlanthe

LIBERTY NEWS

Vita Nova
Description: Luxury Lifestyle 
Journal for Medical Professionals
Client: TCB owned peer 
publication
Circulation: 10 000

Ionian Sea
Aston Martin 

Diamonds

Private Banking 

Seychelles

Digital Art

Tiger Shark Diving

Royal Enfield 

Île de Païn

Nova
Luxury Lifestyle Journal for the Healthcare Professional – December 2008
Vita

Vita Nova December Cover.indd   1 5/5/09   11:32:59 AM

InterLink
Description: In-Flight Magazine
Client: Interlink Airlines
Circulation: 30 000 airline 
passengers

SARS4U
Description: Lifestyle/Client 
Specific Magazine
Client: South African Revenue 
Service
Circulation: 10 000

Dolce Vita
Description: Motoring/Lifestyle 
Magazine
Client: Alfa Romeo and Fiat 
South Africa
Circulation: 7 000

OUR ExPERIEncE



Bond
The $007

Billion Industry

Real Men
Mystery and Myth

Ernie Els
The Next Level

Breaking the Ice
Journey to the

Top of the World

Travel Features
Positano

Garden Route
Eastern Cape

Paris Motor Show
The Latest and Greatest

Celebrity Features
Charlize Theron

Shania Twain
Andrea Bocelli

Your SUNAIR Companion Jan/Feb 2003
Vol 3 Nr 1

Jan/Feb 2003
Your SU

N
A

IR Com
panion

n a t i o n w i d e  a i r l i n e s  i n - f l i g h t  m a g a z i n e

altitude
February 2008

www.flynationwide.co.za

VIVE LA ROMANCE
L o n g  L i v e  C a n d l e l i t  D i n n e r s ,  R o s e s  a n d  C h o c o l a t e  H e a r t s

Bushmans Kloof Wilderness Reserve • The Wellcome Collection • Heart Health 

Wall Décor • Henry Ford • Maurit ius • Chef James Mart in • City of Romance

Rivoningo
Description: Client Specific 
Magazine 
Client: Ministry of Police
Circulation: 50 000 distributed 
abroad
Size: 68-page A4
Frequency: Quarterly
Publishing Merit Awards:
Excellence in Design 2010
Excellence in communication 2010
Most improved publication 2010

Altitude
Description: In-Flight Magazine
Client: Nationwide Airlines
Circulation: 200 000 airline
passengers
Size: 160-page A4
Frequency: Monthly
Publishing Merit Awards:
Excellence in Design Award 
2006/7
Excellence in Writing Award 
2006/7

Sun Flyer
Description: In-Flight Magazine
Client: SUNAIR
Circulation: 20 000 airline
passengers
Size: 100-page A4
Frequency: Monthly
Publishing Merit Awards:
Avantage Admag Best in-flight 
magazine 2004

abouTime
Description: In-Flight Magazine
Client: 1time Airline
Circulation: 180 000 airline 
passengers
Size: 160-page A5-plus
Frequency: Monthly
Publishing Merit Awards:
Excellence in Design Award 2009
Excellence in Design 2010
Excellence in Writing 2010let’s join the circus
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January 2011  •  aboutime.co.za  •  Your copy to keep

January 2011

OUR ExPERIEncE



TCB Group

Tel: 861 THE MAG (843 624)
Fax: +27 12 962 0605
www.tcbgroup.co.za

Director

Bernard Hellberg
Tel: +27 12 425 5800
bernard@tcbgroup.co.za

Director

Wilhelm Loots
Tel: +27 12 425 5800
wilhelm@tcbgroup.co.za

Contact us:

Join us on Facebook

New Business Development

Chantal Barton 
Tel: +27 83 459 3086

chantal@tcbgroup.co.za


